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i GE001 | “iE=., w52 K7 Bk Language, Literature, and Arts oz
iR GE002 | “s. BUARE#:<” 3 | History, Politics, and Society /|: Y&
W R PSS i | e
5 i 8 GEO003 Ay, OIS fiE Life, Psychology, and Philosophy 215}
! GE004 | “H%R. B 5B 3 | Nature, Science, and Environment % H f’é
T GE005 | “6U#F. flZ 56" £k | Innovation, Creativity, and Entrepreneurship iz
3430020 JEAHEME S5G Ideology, Morality and Law 3 48 40 8 | 1
3430029 SinEE A E 4 k£ £ Introduction to Xi Jinping Thought on Socialism 348 40 3 |
SCBAERNE S with Chinese Characteristics for a New Era
3430014 | A [F T AR S 49 L The Outline of Chinese Modern History 3 48 40 8 2
3430021  Hyog 3 SRR JHE The Basic Principles of Marxism 3 48 40 8 3 s
JEAEEA . . . Mao ZeDong Thought and Introduction on the VY5
H5ZEHEM | 21 | 3430030 %‘/%%ﬁ?%ﬁ%ﬂ EP At Theoretical gystemgof Socialism with Chinese 3 |48 40 8 4
A &L XN .
iR Characteristics
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%é 3130042 E §rcor i85 National Security Education 1 16|16 1 s U
s 1230007 |4 B gL EAA LS Introduction 'to the Chinese National Community | 2 32 32 2 R R
i . FEREURFE Comprehensive Courses \ ‘
o HMEZR 10 RIERFEH General & Specific Purposes Course 10 1-5 e HME
PEE iR Advanced Courses
tyl2001 | REAKEH (1) Physical Education (1) 1 32 32 1
; tyl2002 | REAREH (2) Physical Education (2) 1 32 32 2 .
LR 1 tyl2003 | REAKEH (3) Physical Education (3) 1 32 32 3 Bz e
tyl2004 | REAKEH (4) Physical Education (4) 1 32 32 4
0610220 |i+5E LN FHERY Fundamentals of Computer Application 2 32 16 16 1 oy
0630224 £ N TEfE Introduction to Artificial Intelligence 2 32 24 8 1 e
THEHZE | 4 0630222 ATIRBEMIEHRE W 5N Al in data analytics and applications 2 32 16 16 2
0630008 CFEFF kit C Programming 2 032 22 10 4 @& EE
0630223 | [X Bk JE 1 5 8 Blockchain: Principles and Applications 2 32124 8 4
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1010060 |iZ 42 Logic 2 132132 1
1010155 |~ 45 2EME 18 Conspectus of Advertisement 3 |48 |48 1 AR
1010158 | M8 Conspectus of Journalism 3 |48 | 48 1
AR LR 0510092 | & T2 Microeconomics 3 |48 | 48 2 2%
" 24 | 1010316 fE3EZMEie Conspectus of Communication 3 |48 |48 2 |
1010611 | ARG 1 New Media Communication 3 |48 |48 2 v p
1010612 (L& ik Communication Research Method 2 132132 2 X
1010161 |~ 5k Advertisement Masterminding 3 148 |24 24| 3
1210056 |#:& 5 MEie Introduction to Sociology 2 132132 5 ot
0410065 |HigE % Marketing 3 15454 3 EEC
1010179 |H4h) 4552 History of Chinese and Foreign Advertising 2 132132 3
1010388 |1 25 Y75 5 A R 5 Advertisement Investigation and Study on s 132 |32 3
= ’ Advertising Effects
+ 1010627 |~ E A& Conspectus on Originality 2 (3220 12 3
NZ 1010237 |- .02 Advertising Psychology 2 13232 4
| iz - 1010318 |J % LR E(E Advertisement-text Writing 2 13224 8 | 4 i
= R 1010635 |~ 4% it Advertisement Designing 2 13232 4 | Ak
g 1010721 | 540 B 5hE 4 Brand Engagement Marketing 2 132132 4
T 1010571 S S (g et Advertising laws and ethics 2 132132 5
1010720 | AL X] 5N KR Brand Planning & Media Management 2 13232 5
1010176 |5 s Brand Management 2 13232 6
1010492 | #8575 5/L /R Integrated Marketing Communication 2 13232 6
1010616 | &=Fh i 528 o6 Finacial Brands and Pubilic Relations 2 13232 6
1010034 | NIk R Public Relations 2 13232 2
1010352 | o205 120 MR s 5t Selected Readings in Classical Financial 2 132130 )
Newsreports
A 1010294 |74 2% E 4T N Consurpe.:r Behavior 2 13232 3
" 12 | 1010168 || &g 5% Advertising Photography And Photography 2 132120 12 | 4 |i%1&| i
1010292 |HN % e 55 Media Operation and Management 2 3232 4
1010408 R 6= 5 HIME Advertisement Video Creating and Making 2 13232 5
1010557 |Edip M8 Introduction to Public Opinion 2 13232 5
1010475 |y Communication Management 2 132132 6
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1010734 |Hr [FH AR 25 History of Ancient Chinese Literature 2 13232 1 AL
1310037 |5 (1D Calculus (1) 4 | 64| 64 1
+ 1310074 |fFR 4y (2) Calculus (2) 4 | 64| 64 2 e
N4 1310039 | £k X%k Linear Algebra 3 |48 | 48 2
A R | ] 0510093 |2 Macroeconomics 348 |48 3 2%
A S 1210050 | #1420 2 Social Psychology 2 13232 3 b
% 1310057 |#Z e 58S Probability and Statistics 4 | 64| 64 3 S
0210122 | &gha# Finance 3 |48 | 48 5 ik
1010698 | =& 5HEa Digital Economy and Digital Governance 2 132122 10| 5 AL
ERIEE
1610017 | % 4545 Military Skills 2 112 12| 1 "
1610021 |FRMVIR R 5P Career Exploration & Decision-Making 32132 1
9900021 | K¥#H U2 T Safety Education For College Students 32 132 1 TP Ak
T Tt 1710003 |{gFE#HE Health Education 51818 , o e | R
SREIATS 13 2100612 | 5755tk Laboring Practice 2 |40 40| 6 | =
9900032 | BIHAMb Sz B Practice of Innovation and Entrepreneurship 2 | 80 80 | 8
9900031 |Ee\k sz >] Internship 2 | 80 80 | 8
9900013 |¥eNvig /it Graduation Thesis 4 | 64 64| 8




